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Highlights 

 The contribution of taste and quality to export market shares is 

substantial. 

 Developing countries experience impressive gains in taste and 

quality. 

 All G7 countries suffer losses in taste and quality. 

 This can be partially related to the international fragmentation of 

production process. 
 

Abstract 

The paper proposes a theoretical framework for explaining gains and losses in export 

market shares by considering both price and non-price determinants. Starting from a 

demand-side model à la Armington (1969), we relax several restrictive assumptions to 

evaluate the contribution of unobservable changes in non-price factors (e.g. taste and 

quality), taking into account differences in elasticities of substitution across product 

markets. Using highly disaggregated annual trade data from UN Comtrade between 1996 
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