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a b s t r a c t

Asheville, a mid-sized city in the Western North Carolina moun-
tains, has functioned as a tourism center for well over a century,
marketing its scenery and climate first to health tourists and then
to recreational visitors. In recent decades, city and tourism indus-
try leaders have used marketing and product development strate-
gies, with a particular focus on cultural attractions, to increase
overnight visits. They have done so with an eye to maintaining a
high quality of life for full-time residents and preserving indige-
nous natural and cultural resources. Public-private partnerships
to promote tourism while avoiding the loss of local identity associ-
ated with late stages of the ‘‘tourism area life cycle’’ are explored.
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Introduction

Asheville, a Western North Carolina city of 85,000 that anchors the scenic Southern Highlands
region in the Southeastern United States (see Fig. 1), has been a favored tourism destination for
two hundred years. Once a health resort for regional elites, then a waystation for middle class travelers
on route to national parks to the west, today increased tourist numbers are largely attributed to a
vibrant downtown, a recognized cultural scene, and a brand that emphasizes the quirky and
unscripted in both the built and natural environments. As the city and region have gained as tourist
attractors, the city has also seen a broader resurgence, with population growth, and revitalization of
spaces both within and outside traditional tourism spaces. Tourism and urban studies scholars have
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Fig. 1. Asheville within Eastern United States. Source: http://www.exploreasheville.com/about-asheville/getting-around/?tab=
wnc.
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