Accepted Manuscript

Who cares about social image?

Jana Friedrichsen, Dirk Engelmann

Pll:
DOI:
Reference:

To appear in:

Received date:
Accepted date:

EUROPEAN
ECONOMIC
REVIEW

S0014-2921(18)30136-3
https://doi.org/10.1016/j.euroecorev.2018.08.001
EER 3173

B0 %) ScienceDirect
et
North-Holland

European Economic Review

17 February 2017
6 August 2018

Please cite this article as: Jana Friedrichsen, Dirk Engelmann, Who cares about social image?, Euro-
pean Economic Review (2018), doi: https://doi.org/10.1016/j.euroecorev.2018.08.001

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service
to our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form. Please
note that during the production process errors may be discovered which could affect the content, and
all legal disclaimers that apply to the journal pertain.


https://doi.org/10.1016/j.euroecorev.2018.08.001
https://doi.org/10.1016/j.euroecorev.2018.08.001

Who cares about social image?

Jana Friedrichsen*  Dirk Engelmann'

June 17, 2018

Abstract

This paper experimentally investigates how concernsifor social approval relate to
intrinsic motivations to purchase ethically. Participants state their willingness-to-
pay for both a fair trade and a conventional chocolate bar in private or publicly. A
standard model of social image predicts thatiall participants increase their fair trade
premium when facing an audience. We find\that'the premium is indeed higher in
public than in private. This effect, however, is driven by participants who preferred
a conventional chocolate bar over afair trade one in a pre-lab choice. For those who
chose the fair trade chocolate bar, public exposure does not change the fair trade
premium. This is captured by-a generalized model where intrinsic preferences and
the concern for social approval are negatively correlated.
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