
Accepted Manuscript

Consumer adoption of sustainable shellfish in China: Effects of psychological 
factors and segmentation

Ou Wang, Simon Somogyi

PII: S0959-6526(18)32922-6

DOI: 10.1016/j.jclepro.2018.09.189

Reference: JCLP 14324

To appear in: Journal of Cleaner Production

Received Date: 28 February 2018

Accepted Date: 22 September 2018

Please cite this article as: Ou Wang, Simon Somogyi, Consumer adoption of sustainable shellfish 
in China: Effects of psychological factors and segmentation,  (2018), Journal of Cleaner Production
doi: 10.1016/j.jclepro.2018.09.189

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to 
our customers we are providing this early version of the manuscript. The manuscript will undergo 
copyediting, typesetting, and review of the resulting proof before it is published in its final form. 
Please note that during the production process errors may be discovered which could affect the 
content, and all legal disclaimers that apply to the journal pertain.



ACCEPTED MANUSCRIPT

(The number of words: 78)

Consumer adoption of sustainable shellfish in China: Effects of 

psychological factors and segmentation

Ou Wang*,†, 1 and Simon Somogyi†, 2

1 School of Accounting, Finance and Economics, University of Waikato, Private Bag 3105, 

Hamilton, New Zealand.

2 School of Hospitality, Food & Tourism Management, University of Guelph, 50 Stone Rd E, 

Guelph, ON, Canada

       † These authors equally contributed to the paper.

* Corresponding author: Ou Wang, ou.wang@dal.ca

T +64 7 838 4758



Download English Version:

https://daneshyari.com/en/article/11019822

Download Persian Version:

https://daneshyari.com/article/11019822

Daneshyari.com

https://daneshyari.com/en/article/11019822
https://daneshyari.com/article/11019822
https://daneshyari.com

