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2.1 Brand and Branding 

“A brand is a combination of features (what the product is), customer benefits (what needs and wants the product meets) 
and values (what the customer associates with the product). A brand is created when marketing adds value to a product 
and in the process differentiates it from other products with similar features and benefits.” 

“Branding plays a special role in service companies because strong brands increase customers’ trust of the invisible 
purchase. Strong brands enable customers to better visualize and understand intangible products.   ……….  Strong 
brands are the surrogates when the company offers no fabric to touch, no trousers to try on, no watermelons or apples 
to scrutinize, no automobile on test drive ”.

2.2 Corporate branding 

2.3 Destination branding 



Download English Version:

https://daneshyari.com/en/article/1108028

Download Persian Version:

https://daneshyari.com/article/1108028

Daneshyari.com

https://daneshyari.com/en/article/1108028
https://daneshyari.com/article/1108028
https://daneshyari.com

