Accepted Manuscript

T COMPUTERS IN
HUMAN BEHAVIOR

Introducing Fuzzy Like in Social Networks and its Effects on Advertising Profits
and Human Behavior

Mohammad Hajarian, Azam Bastanfard, Javad Mohammadzadeh, Madjid Khalilian

Pll: S0747-5632(17)30515-0

DOI: 10.1016/j.chb.2017.08.046
Reference: CHB 5144

To appear in: Computers in Human Behavior
Received Date: 15 September 2016

Revised Date: 21 July 2017

Accepted Date: 30 August 2017

Please cite this article as: Mohammad Hajarian, Azam Bastanfard, Javad Mohammadzadeh,
Madijid Khalilian, Introducing Fuzzy Like in Social Networks and its Effects on Advertising Profits
and Human Behavior, Computers in Human Behavior (2017), doi: 10.1016/j.chb.2017.08.046

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to
our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form.
Please note that during the production process errors may be discovered which could affect the
content, and all legal disclaimers that apply to the journal pertain.



Introducing Fuzzy Like in Social Networks and its Effects on
Advertising Profits and Human Behavior

Mohammad Hajarian', Azam Bastanfard!, Javad Mohammadzadeh!, Madjid Khalilian'

"Department of Computer Engineering, Karaj Branch, Islamic Azad University, Karaj,
Iran

Corresponding Author:
Azam Bastanfard

Department of Computer Engineering, Karaj Branch, Islamic Azad University, Karaj,
[ran

Tel: +989125695197
Email: azambastanfard1396(@gmail.com
Running Title: Fuzzy likes in social networks

Word Count: 9,696



Download English Version:

https://daneshyari.com/en/article/4937048

Download Persian Version:

https://daneshyari.com/article/4937048

Daneshyari.com


https://daneshyari.com/en/article/4937048
https://daneshyari.com/article/4937048
https://daneshyari.com/

