Accepted Manuscript

The construction of online shopping experience: a repertory grid approach

Fatema Kawaf, Stephen Tagg

PII:
DOI:

Reference:

To appear in:

Received Date:

Revised Date:

Accepted Date:

S0747-5632(17)30136-X
10.1016/j.chb.2017.02.055

CHB 4812
Computers in Human Behavior
29 July 2016

21 February 2017

24 February 2017

T COMPUTERS IN
HUMAN BEHAVIOR

Please cite this article as: Fatema Kawaf, Stephen Tagg, The construction of online shopping
experience: a repertory grid approach, Computers in Human Behavior (2017), doi: 10.1016/j.chb.

2017.02.055

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to
our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form.
Please note that during the production process errors may be discovered which could affect the
content, and all legal disclaimers that apply to the journal pertain.



Constructs of emotion, perception, situation and behaviour constitute an experience
The situational buying context shapes the shopping experience

The essence of experience is its fluid, highly individualistic nature

Trust is more important than risk in online fashion shopping experiences
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