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EXPLAINING THE ADOPTION OF SOCIAL NETWORKS SITES TO SHARE USER-

GENERATED CONTENT: A REVISION OF THE UTAUT2

Highlights
e Intention to share user-generated content in SNS is determined by performance
expectancy
e Intention to share user-generated content in SNS is determined by hedonic motivation
e Intention to share user-generated content in SNS is determined by habit

e There are causal interrelations between the explanatory variables included in UTAUT2
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