
Accepted Manuscript

The Effects of Cultural Dimension on ICT Innovation: Empirical Analysis of
Mobile Phone Services

Felix Olu Bankole, Omolola Ola Bankole

PII: S0736-5853(16)30071-5
DOI: http://dx.doi.org/10.1016/j.tele.2016.08.004
Reference: TELE 840

To appear in: Telematics and Informatics

Received Date: 8 February 2016
Revised Date: 22 June 2016
Accepted Date: 8 August 2016

Please cite this article as: Bankole, F.O., Bankole, O.O., The Effects of Cultural Dimension on ICT Innovation:
Empirical Analysis of Mobile Phone Services, Telematics and Informatics (2016), doi: http://dx.doi.org/10.1016/
j.tele.2016.08.004

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to our customers
we are providing this early version of the manuscript. The manuscript will undergo copyediting, typesetting, and
review of the resulting proof before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that apply to the journal pertain.

http://dx.doi.org/10.1016/j.tele.2016.08.004
http://dx.doi.org/10.1016/j.tele.2016.08.004
http://dx.doi.org/10.1016/j.tele.2016.08.004


  

 

The Effects of Cultural Dimension on ICT Innovation: 
Empirical Analysis of Mobile Phone Services 

 
Felix Olu Bankole1, Omolola Ola Bankole2,3 

1
 School of Computing, University of South Africa, South Africa 

                                        
2
 Management College of South Africa,Cape Town, South Africa 

       
3
Computer Science, University of the Western Cape, South Africa 

 

ABSTRACT 

ICT Innovation is one of the major forces for socioeconomic development. It is the key element 

to spur growth of the economy of a nation. Several studies have shown that culture is a crucial 

determinant of innovations. This study examines the effect of socio-cultural factors on ICT 

innovation with specific focus on the mobile banking services. Research was conducted on 220 

respondents from sampled population in South Africa. The questionnaire used in this study was 

developed based on previous studies that have proven validity. The findings indicate that culture 

is an appropriate concept to describe how innovation in information and communication 

technology can be influenced by human behaviour. 
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