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Highlights

• We model product commonality decisions for geographically separate markets

• We derive optimal commonality under two different strategies

• Optimal commonality depends on market uncertainty and standardization aversion

• There is need for more customization, especially in small but uncertain markets

1



Download English Version:

https://daneshyari.com/en/article/4959776

Download Persian Version:

https://daneshyari.com/article/4959776

Daneshyari.com

https://daneshyari.com/en/article/4959776
https://daneshyari.com/article/4959776
https://daneshyari.com

