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Highlights 

 A new problem on ranking products through online reviews is formulated.  

 A resolution process for the problem is presented. 

 A new algorithm is given to identify the sentiment orientations on products concerning 

features.  

 An approach for converting the identified sentiment orientations into intuitionistic 

fuzzy numbers is proposed.  

 An approach to ranking the products based on the intuitionistic fuzzy set theory is 

given.  



Download English Version:

https://daneshyari.com/en/article/4969144

Download Persian Version:

https://daneshyari.com/article/4969144

Daneshyari.com

https://daneshyari.com/en/article/4969144
https://daneshyari.com/article/4969144
https://daneshyari.com

