Accepted Manuscript
INFORMATION
ECONOMICS
AND POLICY

Broadband prices in the European Union: competition and commercial strat-

egies
.‘.

Joan Calzada, Fernando Martinez-Santos

PII: S0167-6245(14)00012-2

DOI: http://dx.doi.org/10.1016/j.infoecopol.2014.04.001

Reference: IEPOL 697 e
To appear in: Information Economics and Policy

Received Date: 14 May 2013

Revised Date: 11 April 2014

Accepted Date: 22 April 2014

Please cite this article as: Calzada, J., Martinez-Santos, F., Broadband prices in the European Union: competition
and commercial strategies, Information Economics and Policy (2014), doi: http://dx.doi.org/10.1016/j.infoecopol.
2014.04.001

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to our customers
we are providing this early version of the manuscript. The manuscript will undergo copyediting, typesetting, and
review of the resulting proof before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that apply to the journal pertain.


http://dx.doi.org/10.1016/j.infoecopol.2014.04.001
http://dx.doi.org/http://dx.doi.org/10.1016/j.infoecopol.2014.04.001
http://dx.doi.org/http://dx.doi.org/10.1016/j.infoecopol.2014.04.001

Broadband prices in the European Union:
competition and commercial strategies
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April 2014
Abstract

This paper analyses the determinants of broadband Internet access prices
in a group of 15 EU countries between 2008 and 2011. Using a rich panel
data set of broadband plans, we find a positive effect of downstream
speed on prices, and that the price per Mbps of cable modem and fibre
technologies is lower than that of xDSL. Operators’ marketing strategies
are also analysed as we show how much prices rise-when the broadband
service is offered in a bundle with voice telephony and/or television, and
how much they fall when download volume caps are included. The most
insightful results of this study are provided by a group of metrics that
represent the situation of competition and entry patterns in the broadband
market. We show that consumer segmentation positively affects prices.
Moreover, broadband prices are higher in countries where entrants make
greater use of bitstream access and lower in countries where there is an
intensive use of direct access (local loop unbundling). We do not find a
significant effect of inter-platform competition on prices.
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