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1. Introduction 

This article utilises commodity specific news sentiment data provided by Thomson Reuters News 

Analytics to examine the relationship between news sentiment and returns in the gold futures 

market over the period 2003-2012. There is an asymmetric response to news releases with 

negative news sentiment invoking a greater contemporaneous response in returns of gold futures 

than positive news. The business cycle influences the news / return relationship with news 

sentiment having a greater impact during the recession of 2007-2009; the asymmetry effect is 

reversed during this period with the less frequent positive news having a greater impact on 

returns than negative news. Consistent with models of inventory control and hedging pressure, 

there is evidence to support the supposition that market positioning significantly impacts the 

identified sentiment relationship with effect greatest when traders are holding inventory contrary 

to their natural position; this may be partly explained by the relative ability of traders in 

forecasting news events.  
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