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Abstract 

Knowledge is a critical source for various organizations in recent years within competitive context of business. Organizational
learning as a strategic tool has been proposed in the field of modern management for gaining competitive advantage and 
stabilizing organizational success. The aim of learning is not only enhancing employee’s knowledge and skills but also 
developing and growth of the organization and building flexible dynamic learning organization. Given the strategic role of 
organizational learning in establishing knowledge management and promoting the main goals of organization, the present paper 
attempted to review the representative literature pertinent to learning, organizational learning, its main objectives, barriers, and 
benefits. Finally, this study presented a new perspective to today’s organizational managers to enhance their organizations 
‘efficiency. 
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1. Introduction 

    In the third millennium, which is called the science era, science and learning are not observed as a commercial 
gesture for managers or/and a trendy word anymore, but continuous developing of leaning programs in all the 
organization levels has been changed to the profound anxiety of management. Today’s managers, in an extensive try 
to achieve a constant development and production, has fairly found that financial sources and technology cannot be
relied on purely anymore and improvement and development should be searched in humans’ brains and thoughts.   
Management intelligentsia believes “organizational science should be observed as a strategic property in an 
organization and it should be managed in a way that it can improve competitive situation and performance of the 
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