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Abstract

The circular economy (CE) can be a driver for sustainability and CE can be promoted and 

supported by the creation of new and innovative business models, which embed CE 

principles into their value propositions throughout the value chains. This study focuses on 

the environmental value propositions of the CE business models. The term environmental 

value proposition refers here to an absolute value being a promise of environmental 

improvement, which a company provides to the environment by its impacts throughout the 

whole value chain. The aim of this study is to outline a framework for evaluating the 

environmental value propositions of CE business models. The framework consists of an 

environmental value propositions table (EVPT) and a step-by-step approach towards an 

evaluation process. The framework was tested in three CE business model cases. The 

outlined framework enables a better understanding of circular economy principles, 

combining them with the environmental value proposition. With the framework, companies 

can plan and design new CE business models or they can verify intended environmental 

benefits and analyse their contribution to sustainability. The biggest challenges, when 

applying the framework, were related to the estimation of environmental benefits gained 

1 Present address: Lappeenranta University of Technology, LUT School of Business and 

Management, P.O.Box 20, FI-53851 Lappeenranta, Finland



Download English Version:

https://daneshyari.com/en/article/5479178

Download Persian Version:

https://daneshyari.com/article/5479178

Daneshyari.com

https://daneshyari.com/en/article/5479178
https://daneshyari.com/article/5479178
https://daneshyari.com

