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Product experience is shaped by the interaction between the human systems and the product. Human systems
include a sensory system to perceive the surrounding world, an affective system that evokes emotional responses
Beer to certain stimuli, and a cognitive system that makes meaning and processes information. We hypothesise that

;\ffe“s experience is a combination between these three systems rather than a linear continuum of hedonic reactions. In
Ci‘;e_sﬁ order to test this hypothesis, we conducted a study measuring the experience of drinking craft and industrial
niton

beers. A total of 400 consumers were invited to drink beer, rate their liking and select a set of phrases that better
described their drinking experience. Results showed no significant difference in expected liking and purchase
intention between the eight beers evaluated. However, a difference between beers was observed for the CATA
phrases. Cognitive phrases were more frequently checked for craft beers, while sensory, and affective phrases
were more frequently checked for industrial beers. A Multiple Factor Analysis for Contingency Tables showed

that the sensory and cognitive systems were more related to liking than the affective system.

1. Introduction

Today, the word “experience” is directly linked to our contemporary
lifestyle of consumption. In hypermodern societies, the goal towards
consumption has shifted from functional to experiential (Lipovetsky,
2016). The production systems, distribution, and consumption are
impregnated and shaped by symbolic meanings, hedonism, and aes-
thetics. The prevalence of beauty and aesthetics are imposed as a
constant strategy of the brands; according to Lipovetsky and Serroy
(2013) what defines hyper-modern capitalism is an aesthetic approach
to production. The consumer is changing from being a collector of
possessions to a collector of experiences, a homo experientialis.

In the past years, the concept of experience has gained interest,
when studying the interaction between a person and the product, as
part of a holistic approach to understanding consumers (Desmet and
Hekkert, 2007; Labbe et al., 2009; Schifferstein, 2009). An experience
also seems to be a competitive advantage, as more and more companies
are focusing on creating experiences to differentiate themselves in the
increasingly commoditized and competitive food and beverage market.
From a marketing perspective, consumers want more than just the
delivery and consumption of a product or service. Instead, they seek
unique consumption encounters to accompany the products and
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services that create memorable experiences (Walls, Okumus,
Wang, & Kwun, 2011).

The first question that arises is: “What is an experience?” In 1994,
Dubet wrote that the notion of experience is ambiguous and vague,
especially because it evokes two contradictory phenomena which are
important to link. In the first sense, experience is a way of feeling, to be
invaded by an emotional state. This is how we usually talk about an
aesthetic experience, a loving experience, etc. To this emotional
experience, a second meaning is juxtaposed: the experience is a
cognitive activity. It is a way to build what is real and, especially, to
verify it, to “experience it.”

Over the years, we have seen an increasing number of publications
concerning the consumption experience (Cartt & Cova, 2003; Gilovich,
Kumar, & Jampol, 2015; Hekkert & Schifferstein, 2007; Pine & Gilmore,
1998). These publications demonstrate that experience is not an
amorphous concept. Furthermore, the meaning of this concept changes
depending on the discipline in which it is being studied: going from
“consumption experience” (Gentile, Spiller, & Noci, 2007;
Holbrook & Hirschman, 1982; Pine & Gilmore, 1998), “peak” or “flow
experience” (Csikszentmihalyi, 1997; Maslow, 1964); “drinking experi-
ence” (Schifferstein, 2009), “product experience”
(Hekkert & Schifferstein,  2007), “brand experience” (Brakus,

E-mail addresses: carlos.gomezcorona@gmail.com (C. Gémez-Corona), hbeb@xanum.uam.mx (H.B. Escalona-Buendia).
g g 5

http://dx.doi.org/10.1016/j.foodqual.2017.04.002

Received 2 November 2016; Received in revised form 5 April 2017; Accepted 5 April 2017

Available online 11 April 2017
0950-3293/ © 2017 Elsevier Ltd. All rights reserved.


http://www.sciencedirect.com/science/journal/09503293
http://www.elsevier.com/locate/foodqual
http://dx.doi.org/10.1016/j.foodqual.2017.04.002
http://dx.doi.org/10.1016/j.foodqual.2017.04.002
mailto:carlos.gomezcorona@gmail.com
mailto:hbeb@xanum.uam.mx
http://dx.doi.org/10.1016/j.foodqual.2017.04.002
http://crossmark.crossref.org/dialog/?doi=10.1016/j.foodqual.2017.04.002&domain=pdf

Food Quality and Preference 60 (2017) 113-122

uonoeJsIes
SSOUpaJR[AI puE ‘Uondejsnes adualedwod ‘Uonde)snes

SWI9) [RLISJEW URY) JUSUIISIAUT

syonpoid

AMUIpI ‘OnfeA dTWOU0 dANA[qNS ‘SUTdq-[[oM DIUOPIH  DTWIOUO0II 19139 k are pue rorddey sydoad ayeur Jey asoy a1e sonpoid [enuarradxa ay L, renuarrodxa 3 9dustIadxa JBUMSUO)  ST0Z [[PMOH R BIEAIND
suosLIedwod [B120S 19M3J NOAD pue
‘Amuspt s,uosiad o jo 11ed e a1e ‘sdiysuoneal [er0s dueYUS A1) asnedaq ssaurddey

UOTIDUUO0D [BII0S PUB ‘UOIIORJSTIES ‘SI09JJe ‘OTUOPSH  pue uonoejsnes 191eaid apraoid yey saseyoind asoy) 03 s1951 uondumsuod renuarrodxy uondumsuod renuanadxy  G10T [odurer 33 rewmny] ‘YI1A0[ID
[euoneyax uonoeal e ayoaold yorym ‘uoneziuedio i1 jo yred 1o ‘Auedurod

pue ‘91415911 Onewdeld 9Anmudod ‘Teuonows ‘[eLIOSUIS B 9onpoid B pue ISUWIOISND B U9IMID] SUONDIBIIUI JO 13s B ST 9duaLadxa uondwmsuo) dousLadxs uondumsuod 6002 ‘Te 19 J[nuRH
u8isap 1onpoad

uonIUS0d PuR ‘saSUAS VIV Jo saduaLIadxa paared1ad Jo sarpnis 10j [epowr SurdIowd ue ST 9dUSLIRdXD Jonpoid QduaLIadxa Josn ;g 9oualIadxa PNpoid 8007 TRIRM
PIIIDI[ 21k JBY) SUOHOWD pue sSUI[aay
oy pue ‘onpoid oy} 03 Yoee 9m San[eA pue SSUTUBIW ) ‘PIIB[NUINS JIE SISUDS
Ino [[e Yo1ym 03 92139p a3 Surpnpur ‘ponpoid e YIm UOTIORISIUI 3] Aq PIIIDI[D SI09JJ

S109)Je pue ‘Onfes ‘Surueaul ‘sasudg Tes13ojoyd4sd a1 Jo ssauareme ) se pauyap sI aduaLradxo 1onpoid aanda(qns ayJ, 9ousladxa 19npold  800T UIR1SIDPIYIS 3 LIONNOH

3u1aq [[e,, 9AJOAUT pUR UOTIENIIS 5102

[e1d0s pue ‘Apoq ‘Tenidaf[PIul @ANdRYe ‘AI0SUSS  USAIS B 0] JOMSUE UE SE INDJ0 Jey) ‘PaleIduas-J[os JoU ‘SJUSAD S)BWNUI dIe S9OUSLIdXy 9ousLIadXa puRIq R ISUMSUO)  600C  O[[PUOIURIRZ ‘SRl NIUIYDS
PaIDI[e 31k Jey) SUOIOW
pue s3ur[eay 3y uo pue onpoid ay) 01 PaydLIIL SAN[RA PUE SSUTUBIW I} UO ‘SISUDS

[EUOTIOUId PUE JTJURUISS ‘AI0SUDS o) y3noxyy uondodiad si1 uo s199339 Y} a1k 1onpoid e SUNULIP Jo ddUSLIdXD YT, sousnadxa SunuLq 6002 UTRISIDYIYIS
uonoejsnes pue ‘Ayenb [ereao ‘Arowrouwr (SIU2Ad asa ur Sunedonied asoy) 10J SIDIUNOIUD

‘fesnote ‘wsIdedss JUIWUIRIIDIUD ‘SONIYISIR ‘UONRINPH s[qerouwnw ‘Surdedus ‘9[qefofus,, are seduaLIadxa ‘9andadsiod s IOUWINSUOD B WOI] Awouodd duawRdxy  £00Z ‘Te 19 Yo
‘INOW JO pIom eIA sajowoxd
A[reonsersnipua pue ‘uodn pying pue jeadar 0) Juem pnom QuIp IAO S[qeurelsns
pue d[qeIouwdwW ‘dnbrun spuy I9WO0ISND ) Jey) ISOY) I8 $DUILIAAXD [NJsSaIINS

uondsuuod pue uonedonied  SPo0S WOIJ I8 SIDIAISS SE SIITAISS WOIJ JUSISIP SB ST Jey) SULIDJO DTUWOUO0ID JOUNSIP V 2ousnadxa uondumsuo) 8661 2I0WID 33 BUIJ
doranap

uonIud0d pue S1P3JJy 0} eNPIAIPUI 33 SMO[[e YITYm AJATIOR SANIUS0D pue 9ATIIR[QNS 3 ST dUSLIadXd 3], uardxd  v661 1Pqnq
SIAI[ 112} UT 153 SY) SE JNO PuelS JeY} SIUSWIOUI Ul [99) ULD SUOIWOS Jelj) UOTIdR

SI09JJY  SSO[IIOJJ JO ISUSS 3 SI I] "pajeanjouwr suo sdoay Jey) adusLadxa reuondadxa ) ST MO[T QousLIadxa MOTd /661 IA[eYIUNUSZSYISD
unj pue ‘s3uraay

Inoraeyaq pue ‘spaye ‘uoniudo)  ‘sarsejuej jo 3msind ay3 spremo) paydaaip euswouayd e st 9dudLdxa uondwmsuod Ay, ddusnadxs uondumsuo)d  g861 UBUIYISITH % YOOIQ[OH
AyTeax sjewnn ue ur Suraq saAdIad

[RE) Y pue A)1ea1 AreurpIo SpusdsueI} [ENPIAIPUL 3] YOIYM UI 3SOY] oI sdUSLIadxa yead oouaradxa Yyedd  +961 MO[SeIN

POAJOAUT S3[qRLIBA uonmyaq 1doduo)y  Ieagx loymy

114

C. Gémez-Corona et al.

‘OoIeasal Jouwmnsuod ur wuﬁmﬁ@&%w JI0J pasn wun—MUEOU JUSISIP 943 JO MIIAY
1 ?IqeL



Download English Version:

https://daneshyari.com/en/article/57/36104

Download Persian Version:

https://daneshyari.com/article/5736104

Daneshyari.com


https://daneshyari.com/en/article/5736104
https://daneshyari.com/article/5736104
https://daneshyari.com

