
Accepted Manuscript

Reducing consumer risk in electronic marketplaces: The signaling role of product 
and seller information

Selmar Meents, Tibert Verhagen

PII: S0747-5632(18)30211-5

DOI: 10.1016/j.chb.2018.04.047

Reference: CHB 5502

To appear in: Computers in Human Behavior

Received Date: 29 March 2017

Revised Date: 20 April 2018

Accepted Date: 24 April 2018

Please cite this article as: Selmar Meents, Tibert Verhagen, Reducing consumer risk in electronic 
marketplaces: The signaling role of product and seller information,  Computers in Human Behavior
(2018), doi: 10.1016/j.chb.2018.04.047

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to 
our customers we are providing this early version of the manuscript. The manuscript will undergo 
copyediting, typesetting, and review of the resulting proof before it is published in its final form. 
Please note that during the production process errors may be discovered which could affect the 
content, and all legal disclaimers that apply to the journal pertain.



ACCEPTED MANUSCRIPT

Reducing consumer risk in electronic marketplaces: The signaling role of 

product and seller information

Selmar Meents a, *, Tibert Verhagen b

a Amsterdam School of International Business, Amsterdam University of Applied Sciences, Fraijlemaborg 133, 

1102 CV, Amsterdam, the Netherlands. s.meents@hva.nl.

b Centre for Market Insights, Amsterdam University of Applied Sciences, Wibautstraat 3b, 1091 GH, 

Amsterdam, the Netherlands. t.verhagen@hva.nl.

* Corresponding author.

mailto:t.verhagen@hva.nl


Download English Version:

https://daneshyari.com/en/article/6835852

Download Persian Version:

https://daneshyari.com/article/6835852

Daneshyari.com

https://daneshyari.com/en/article/6835852
https://daneshyari.com/article/6835852
https://daneshyari.com

