Accepted Manuscript

T COMPUTERS IN
HUMAN BEHAVIOR

The Female Gaze: content composition and slot position in personalized banner
ads, and how they influence visual attention in online shoppers

Yi-Ting Huang

PILI: S0747-5632(17)30718-5

DOI: 10.1016/j.chb.2017.12.038
Reference: CHB 5313

To appear in: Computers in Human Behavior
Received Date: 22 May 2017

Revised Date: 23 November 2017

Accepted Date: 24 December 2017

Please cite this article as: Yi-Ting Huang, The Female Gaze: content composition and slot position
in personalized banner ads, and how they influence visual attention in online shoppers, Computers
in Human Behavior (2017), doi: 10.1016/j.chb.2017.12.038

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to
our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form.
Please note that during the production process errors may be discovered which could affect the
content, and all legal disclaimers that apply to the journal pertain.



The Female Gaze: content composition and slot position in personalized
banner ads, and how they influence visual attention in online shoppers

Yi-Ting Huang *

* Corresponding author.

Department of Commercial Design , Chung Yuan Christian University,

200 Chung Pei Road, Chung Li District, Taoyuan City 32023, Taiwan.

E-mail addresses: ythuang@cycu.edu.tw (Y.T. Huang)
Tel: +886-3-2656317
Fax: +886-3-2656399



Download English Version:

https://daneshyari.com/en/article/6836128

Download Persian Version:

https://daneshyari.com/article/6836128

Daneshyari.com


https://daneshyari.com/en/article/6836128
https://daneshyari.com/article/6836128
https://daneshyari.com

