Accepted Manuscript @

Electronic Commerce

. . . . R h and Applicati
Exploring mHealth Monitoring Service Acceptance from a Service Character- SsSaiel ancappleations

istics Perspective

o

S a¥ 7 N
&
\\ ///

Livan Wang, Tianshi Wu, Xitong Guo, Xiaofei Zhang, Yan Li, Weiguo Wang

PII: S1567-4223(18)30063-2

DOI: https://doi.org/10.1016/j.elerap.2018.06.003
Reference: ELERAP 803

To appear in: Electronic Commerce Research and Applications
Received Date: 18 January 2017

Revised Date: 19 June 2018

Accepted Date: 19 June 2018

Please cite this article as: L. Wang, T. Wu, X. Guo, X. Zhang, Y. Li, W. Wang, Exploring mHealth Monitoring
Service Acceptance from a Service Characteristics Perspective, Electronic Commerce Research and Applications
(2018), doi: https://doi.org/10.1016/j.elerap.2018.06.003

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to our customers
we are providing this early version of the manuscript. The manuscript will undergo copyediting, typesetting, and
review of the resulting proof before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that apply to the journal pertain.


https://doi.org/10.1016/j.elerap.2018.06.003
https://doi.org/10.1016/j.elerap.2018.06.003

Exploring mHealth Monitoring Service Acceptance from a
Service Characteristics Perspective

Liuan Wang, Tianshi Wu, Xitong Guo, Xiaofei Zhang, Yan Li, Weiguo Wang
School of Management, Harbin Institute of Technology, Harbin China

Abstract
Undoubtedly, the mobile health (mHealth) service has rapidly gained ever-increasing

research attention. However, few studies have focused on the impacts of service
characteristics on mHealth interactions regarding use intentions and behaviour. To narrow
this research gap, our study has developed a theoretical model to investigate the impacts of
the factors related to service characteristics and the moderation effects of service relevance.
The proposed research model and hypotheses were empirically tested through a survey. The
results indicate the following key findings: (1) mHealth service matching and mHealth
service competence positively and indirectly influence use intention through the cognitive
and affective attitudes; (2) mHealth service relevance could moderate the relationship
between attitude components and use intention; and (3) the moderating effects of mHealth
service relevance on the cognitive attitude are regarded as positive, but are perceived as being
negative for the affective attitude. Theoretical and practical implications are also included.
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