
Accepted Manuscript

A Media Symbolism Perspective on the Choice of Social Sharing Technologies

Yi Liu, Chuan-Hoo Tan, Juliana Sutanto

PII: S1567-4223(18)30025-5
DOI: https://doi.org/10.1016/j.elerap.2018.03.001
Reference: ELERAP 776

To appear in: Electronic Commerce Research and Applications

Received Date: 30 March 2017
Revised Date: 4 March 2018
Accepted Date: 4 March 2018

Please cite this article as: Y. Liu, C-H. Tan, J. Sutanto, A Media Symbolism Perspective on the Choice of Social
Sharing Technologies, Electronic Commerce Research and Applications (2018), doi: https://doi.org/10.1016/
j.elerap.2018.03.001

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to our customers
we are providing this early version of the manuscript. The manuscript will undergo copyediting, typesetting, and
review of the resulting proof before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that apply to the journal pertain.

https://doi.org/10.1016/j.elerap.2018.03.001
https://doi.org/10.1016/j.elerap.2018.03.001
https://doi.org/10.1016/j.elerap.2018.03.001


  

 

 

A MEDIA SYMBOLISM PERSPECTIVE ON THE CHOICE  

OF SOCIAL SHARING TECHNOLOGIES 

 

Yi Liu (contact author) 

Rennes School of Business 

yi.liu@esc-rennes.com 

 

Chuan-Hoo Tan 

National University of Singapore 
tancho@comp.nus.edu.sg 

 

Juliana Sutanto 
Lancaster University 

j.sutanto@lancaster.ac.uk 

 

Last revised: March 4, 2018 
_____________________________________________________________________________________ 

 

Abstract: The emergence of social sharing technologies, including blogs, microblogs, personal social 
networking sites, social bookmarking, and forums, has diversified the media through which information 

content can be shared. This study anchors on the concept of media symbolism to theorize about social 

sharing technologies. Our theorization is validated through a set of social sharing data, containing focus 
group interviews and more than 1 million observations on the content sharing behavior of online users. 

The results indicate that individuals prefer microblogs and social bookmarking, which are more open to 

accessing shared content from third-party sources, to share commercial contents. 
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