Accepted Manuscript @

Electronic Commerce

.. . . . . . R h and Applicati
What affects the user stickiness of the mainstream media websites in china? esearcanciappieations

Feng Xu, Yong Qi, Xiaotong Li

PII: S1567-4223(18)30041-3

DOL: https://doi.org/10.1016/j.elerap.2018.05.001

Reference: ELERAP 789

To appear in: Electronic Commerce Research and Applications s
Received Date: 29 January 2018

Revised Date: 2 May 2018

Accepted Date: 2 May 2018

Please cite this article as: F. Xu, Y. Qi, X. Li, What affects the user stickiness of the mainstream media websites in
china?, Electronic Commerce Research and Applications (2018), doi: https://doi.org/10.1016/j.elerap.2018.05.001

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to our customers
we are providing this early version of the manuscript. The manuscript will undergo copyediting, typesetting, and
review of the resulting proof before it is published in its final form. Please note that during the production process
errors may be discovered which could affect the content, and all legal disclaimers that apply to the journal pertain.


https://doi.org/10.1016/j.elerap.2018.05.001
https://doi.org/10.1016/j.elerap.2018.05.001

WHAT AFFECTS THE USER STICKINESS
OF THE MAINSTREAM MEDIA WEBSITES IN CHINA?
Feng Xu
School of Economics and Management
Nanjing University of Science and Technology
Nanjing, Jiangsu 210094, China
breezewing@126.com

Yong Qi
School of Economics and Management
Nanjing University of Science and Technology
Nanjing, Jiangsu 210094, China
790815561@qqg.com

Xiaotong Li (contact author)
College of Business
University of Alabama in Huntsville
Huntsville, AL 35899, United States
lixi@uah.edu

Last revised: May 2, 2018

ABSTRACT

Having the advantage of reaching massive audience, mainstream media can frequently influence public
opinions and attitudes. However, recent statistical data shows that the average user stickiness of
mainstream media websites is much lower, in comparison with other types of media websites in China.
To gain insights into this phenomenon, we construct a model to examine the impacts of various website
attributes and user influence on user stickiness. Our empirical analysis demonstrates that media website
attributes and user characteristics have different effects on user stickiness. Our results shed fresh light on
how to enhance mainstream- media website user stickiness in a competitive and ever-evolving landscape.
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