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Abstract

The volume of data on the social media is hugeeumih keeps increasing. The need for efficient peitgf this extensive information
resulted in increasing research interest in knogdedngineering tasks such as Opinion Summarizalibis survey shows the current
opinion summarization challenges for social mettian the necessary pre-summarization steps likgrgressing, features extraction, noise
elimination, and handling of synonym features. Néxtovers the various approaches used in opisionmarization like Visualization,
Abstractive, Aspect based, Query-focused, Real Tipelate Summarization, and highlight other OpirBarmmarization approaches such
as Contrastive, Concept-based, Community Detectiomddo Specific, Bilingual, Social Bookmarking, andctd Media Sampling. It
covers the different datasets used in opinion suizatéon and future work suggested in each tectmiinally, it provides different ways
for evaluating opinion summarization.
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1. Introduction

Sentiment Analysis is a broad area that includesiap mining, sentiment classification, and opinEurmmarization; Opinion
Summarization is the process of automatically surrrimg many opinions that are related to the sampéct[1]. In sentiment
analysis, Opinion Summarization involves many poepssing steps such as tokenization, part of spetminming; making it
different from traditional summarization [2]. It @e of the most valued and powerful NLP techn@sdB]. In Social Media,
it is about how to locate the most relevant posth apinions to a given topic [4]. It will permitnderstanding hidden events
and sentiments on different incidents [5].SentimSatmarization is also distinct from the factuatadaummarization, as
sentences that were viewed as instructive fronfabiial point of view may not contain sentimenatt making them useless
from the sentiment perspective [6].

What makes this survey study important is thatyateere is an increased research interest in i@piBummarization since it
has turned into a pattern among individuals to ¢fingr sentiments on different features of prodirctslogs, review posts, and
social networks [7]. As an example, on Amazon, sqopular items could get thousands of reviews, nwki hard for
candidate clients to experience every one of thbtsto settle on a choice to buy [8]. This largduwme of data puts us in
need for an automatic opinion summarization sysdechcauses extraordinary challenges on the sumatiarizsystem [9]. It
would be useful for clients and manufacturers & iser reviews could be automatically processed madented in a
summarized form [10].

Opinion Summarization could be easily integrateio ireal-life applications, which will save usershé and effort [3]. For
example, through Twitter opinions, politicians ceeview their public image and companies can chéir tcustomers’
feedbacks [9]. It also plays a significant rolélie semantic analysis of Social Media and Sociadi&énalytics [11].

There are two main approaches to generating testuamaries [12]: 1fExtractive Summarization in which the summary is
consisting entirely of content extracted from thput [11] and 2Abstractive Summarization in which the summary contains
some content not present in the source for exaampfgraphrased material [11].

Developing opinion-tracking systems is commerciaiyuable [13]. As an example, Sumrh{g mobile app that sorts news
by topics, and uses an analytical tool to condense text) was sold to Yahoo for a reported $30 million USlats’ making its
author Nick D'Aloisio (born November 1, 1995) orfdl® youngest self-made millionaires ever.
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