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Who Finds Value in News Comment Communities? An Analysis of the Influence of 

Individual User, Perceived News Site Quality, and Site Type Factors 

 

Abstract: User commenting forums are a ubiquitous interactive feature offered by news 

organizations. From the perspective of news organizations, research on user commenting forums 

is important because news organizations generally employ commenting tools as a means of 

generating brand loyalty. Thus, this study set out to determine the factors associated with news 

community value. The results suggested that perceived community value was highest among 

those with high levels of self-efficacy and those who use the Internet for civic purposes. The data 

indicated also that community value perceptions were highest for news sites that were perceived 

to be interactive and aesthetically pleasing. 
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