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Highlights 
 We study why and how branders use the flash sale platform to sell new products. 

 The results show that the aims of using the flash sale platform are to promote 

product and to earn profit. 

 

  



Download English Version:

https://daneshyari.com/en/article/6894650

Download Persian Version:

https://daneshyari.com/article/6894650

Daneshyari.com

https://daneshyari.com/en/article/6894650
https://daneshyari.com/article/6894650
https://daneshyari.com

