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ABSTRACT

The purpose of this paper is to evaluate the degree of comprehension and enforcement of social respon-
sibility (SR) practices in micro, small and medium companies in Barranquilla (Colombia), based on the
Stakeholders theory. Using an exploratory factor analysis on 779 companies it was found that the variables
with a stronger explanatory influence for socially responsible performance are employees, environment,
and community. By contrast, corporate management, value chain, and government/public sector con-
dition the development of SR actions. Particularly, there is a weak perception and lack of will among
owners and company managers to undertake comprehensive programs of social responsibility, as well

as the formalization of those actions with an impact on the SR.
© 2017 Universidad ICESI. Published by Elsevier Espafia, S.L.U. This is an open access article under the
CCBY license (http://creativecommons.org/licenses/by/4.0/).

Evaluacion de la percepcion y aplicacion de practicas de responsabilidad social
en micro, pequeiias y medianas empresas de Barranquilla. Un andlisis desde la
teoria de los grupos de interés

RESUMEN

El propésito de este articulo es evaluar el grado de percepcién y aplicacién de practicas de responsabilidad
social (RS) en las micro, pequeflas y medianas empresas de la ciudad de Barranquilla (Colombia), siguiendo
la teoria de los Stakeholders. Utilizando un analisis factorial exploratorio en 779 empresas se encontr6 que
las variables con mayor influencia explicativa del desempefio socialmente responsable son empleados,
medio ambiente y comunidad. En contraste, direccién corporativa, cadena de valor y gobierno/sector
publico condicionan el desarrollo de acciones de RS. Particularmente, se encuentra una débil percepciéon
y falta de voluntad entre propietarios y directivas de las empresas para emprender programas integrales

de responsabilidad social, asi como la formalizacién de aquellas acciones con incidencia en la RS.
© 2017 Universidad ICESI. Publicado por Elsevier Espafia, S.L.U. Este es un articulo Open Access bajo la
licencia CC BY (http://creativecommons.org/licenses/by/4.0/).
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Avaliacao da percepcao e aplicacdo de praticas de responsabilidade social em
micro empresas, pequenas e médias empresas em Barranquilla. Uma andlise
desde a teoria dos grupos de interesse

RESUMO
Classificagdes JEL: O objetivo deste artigo é avaliar o grau de percepgdo e aplicagdo das praticas de responsabilidade social nas
M31 micro empresas, pequenas e médias empresas da cidade de Barranquilla (Colombia), seguindo a teoria
m?l dos Stakeholders (grupos de interesse). Usando uma andlise de fatores exploratérios em 779 empresas,

Palavras-chave:
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verificou-se que as variaveis com maior influéncia explicativa do desempenho socialmente responsavel
sdo os empregados, 0 meio ambiente e a comunidade. Em contrapartida, o gerenciamento corporativo, a
cadeia de valor e o governo/setor ptblico condicionam o desenvolvimento de a¢cdes de responsabilidade
social. Particularmente, ha uma fraca percepcdo e falta de vontade entre os proprietarios e os gerentes
das empresas para realizar programas integrados de responsabilidade social, bem como a formaliza¢do
das agdes que influenciam a responsabilidade social.

© 2017 Universidad ICESI. Publicado por Elsevier Espafia, S.L.U. Este é um artigo Open Access sob uma

licenca CC BY (http://creativecommons.org/licenses/by/4.0/).

1. Introduction

Despite growing recognition on the importance of imple-
menting social responsibility (SR) practices in enterprises,
investigations on the subject in micro, small and medium enter-
prises (MSMEs) in developing countries are sparse and less visible
(Von & Melé, 2009). Most of the current literature is focused on
developed countries, and mainly on large enterprises (Ma, 2012).
However, the concern and relevance placed on studying the social
scope on smaller enterprises in both developed and developing
countries is concentrating more attention in SR specialized liter-
ature (Ma, 2012; Welford, 2005).

Globally, the volume of MSMEs' and their contribution to
economic growth, employment generation and enterprise partic-
ipation amounts to 33% of GDP, 45% of total employment, and
around 90% of the business fabric (Bell, 2015). This economic
leadership has awoken a larger interest amongst the academic
community, multilateral institutions, business associations, gov-
ernment and society, because of the social implications that these
enterprises might have on their social environment. Thus, there
are more investigations with different approaches and methods
exploring the enforcement of SR practices in MSMEs in developed
and developing countries (Adapa & Rindfleish, 2013; Coppa & Sri-
ramesh, 2013; Demuijnck & Ngnodjom, 2013; Hsu & Cheng, 2012;
Jenkins, 2006; Russo & Tencati, 2009).

In the context of developing countries, distinctive, fragmented,
and ambiguous results (Linh, 2011) characterize research on SR
in MSMEs (Jamali, Lund-Thomsen, & Jeppesen, 2015). The restric-
tion of financial resources, commercial priorities, skepticism over
the benefits of responsible practices, informal means of commu-
nication, centralized power, lack of knowledge about SR amongst
directive, constitute some of the causes for the scarce interest in
their research (Lepoutre & Heene, 2006; Vasquez & Lopez, 2013;
Vives, Corral, & Isusi, 2005).

In the case of Colombia, the limited research on SR in MSMEs has
a descriptive reach, similar to studies executed in other develop-
ing countries, in which qualitative research of SR is predominant
(Lockett, Moon, & Visser, 2006). In particular, Aya and Sriramesh
(2014) have carried out a qualitative research on the perception and

1 The paper “Micro, Small, and Medium Enterprises. Around the World: How Many
Are There, and What Affects the Count?” by the World Bank, reveals the existence of
125 millions of formal MSMEs throughout 132 economies in the world; of which, 89
millions exist in developing countries. There are around 31 MSMEs for every 1000
habitants.

practices of RS (Responsabilidad Social) on a sample of Colombian
MSMEs and have found in their informal practices, the culture and
context that surrounds the genesis of the internal and external SR.
Additionally, Sierra and Londofio (2008) propose a theoretic analy-
sis on SR and MSMEs and suggest incorporating socially responsible
practices to the traditional entrepreneurial schemes as a strategy
that could contribute substantial benefits to enterprises and their
Stakeholders. Both studies limit their scope to the descriptive anal-
ysis of their results, ratifying the need for literature to advance
research that quantify and evaluate socially responsible practices
(Gallardo, Sanchez, & Corchuelo, 2013).

In other papers in the same context, Le6n, Castan, and Afcha
(2015) found little evidence for the practices of SR, informality and
a little relation to the management of business activities in the
case of the MSMEs of Sincelejo (Colombia). Likewise, they show a
direct relationship between the size of firms and compliance with
SR practices, with lower standards for micro and small companies
compared to medium-sized companies. In general, several authors
acknowledge in the MSMEs of Colombia the distinctive and infor-
mal application of SR practices, with shortcomings in the internal
and external communication of their SR actions and without any
strategic focus (Duque, Garcia, & Azuero, 2014; Garcia, Azuero, &
Salas, 2013; Sanclemente, 2015).

In that sense, the purpose of this paper is to contribute to the
empirical literature available on the research of SR on MSMEs,?
drawing from the measuring of SR practices in the smaller enter-
prises of the city of Barranquilla.?

In particular, Barranquilla’s microenterprises represent the
largest sector of the city’s businesses at 87.70%; besides, they
contribute 23% to the local GDP, a corporate net investment of
30.2%, the stock of registered enterprises is 63%, the employment

2 In Colombia, the 905 law from 2004 classifies MSMEs based on their number of

employees and on their assets. In terms of the number of employees, microenter-
prises are those with 10 employees or less, small enterprises have between 11 and 50
employees, and medium enterprises between 51 and 200 employees. According to
data from the Confederacién Colombiana de Cimaras de Comercio (Confecimaras),
in 2015 Colombia had 1372.923 MSMEs, out of which 1273.017 (92.72%) are micro
enterprises, 79,926 (5.82%) area small enterprises and 19,980 (1.46%) are medium
enterprises.

3 Barranquilla is the city with the highest rate of entrepreneurial activity in the
Caribbean Region of Colombia and fifth in the country, according to the “Regién
Caribe 2012-2013" report from the Global Entrepreneurship Monitor (GEM). It con-
tributes with the 4.3% of the National GDP and as of June 2016, it has 41,274 MSMEs
enrolled in the Caimara de Comercio de Barranquilla. Nationally, it is the fourth city
with the largest amount of MSMEs. The city has a population of 1,386,865 habitants
and is considered the most important city of the region.
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