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A B S T R A C T

The education-related topics that have been favored by hospitality and tourism scholars in recent years are
presented in this opinion paper. We categorized them into six groups: leadership and human capital develop-
ment, teaching methods with the emphasis on active and experiential learning, online education, diversity
education, internationalization, and industry experience. In addition, we shared our thoughts on additional
research topics, reflecting the emerging trends in the hospitality and tourism industry as well as hospitality and
tourism academia. Specifically, those thoughts include the development of undergraduate students' cultural
competency, issues on hospitality and tourism PhD programs, full-fledged online curricula, and relationships
with alumni and advisory board. It is our hope that this article provides some insights regarding the current
status of hospitality and tourism education, and stirs up interest in education-related research within hospitality
and tourism.

1. Introduction

Traditionally, much research on hospitality and tourism education
has focused on enhancing students' learning capabilities and developing
instructors' teaching effectiveness. For example, hospitality and tourism
scholars have frequently examined students' learning styles, students'
competency in the subject areas, and teaching methods and delivery. In
more recent years, however, the research paradigm has shifted to meet
the needs of all key stakeholders - students, instructors, and industry
employers (Barber, Deale, & Goodman, 2011). This shift has prompted
a close examination of the practicality of hospitality and tourism edu-
cation. Hospitality and tourism programs have undertaken curricular
revisions and development to produce employees who are suitable for
the ever-changing hospitality and tourism industry in the global so-
ciety. We summarize the most salient, recent research topics into the
following six facets: leadership and human capital development,
teaching methods with the emphasis on active and experiential
learning, online education, diversity education, internationalization,
and industry experience.

2. Leadership and human capital development

One of the critical goals for the hospitality and tourism program is
to cultivate students to be future leaders in the various segments of the
hospitality and tourism industry rather than merely a workforce for the
industry. As Vince Lombardi (2002) states in his book, ‘leaders are made,

not born’. The current research on hospitality and tourism curricula
highlights this element, identifying the characteristics and skill sets that
a student should develop as well as the knowledge that a student should
attain to be an effective leader in the hospitality and tourism industry.
For example, soft skills such as interpersonal, communication, and team
work skills are essential for hospitality leaders. This notion is natural
because all hospitality and tourism services are based on a great deal of
collaborative work and on-going communications. Although leaders do
need knowledge in their functional area, literature shows that it is not
hard skills but soft skills that ensure graduates secure positions and
climb up the corporate ladder (Sisson & Adams, 2013). Students are
encouraged to expose themselves to student clubs or organizations and
take part in a leadership role. Through these activities, students gain
opportunities to enhance leadership skills along with many other soft
skills. Hospitality and tourism educators should take full responsibility
to prepare students for success in their career paths after graduation.

3. Teaching methods with the emphasis on active and experiential
learning

Prior studies show that students' engagement in class activities and
academic performance have been improved by ‘learning by doing’, so
called active learning (Green & Sammons, 2014). Active learning hap-
pens when students are engaged with the class materials and can un-
derstand what is being presented in a way that adds to their existing
knowledge (Bojinova & Oigara, 2011). The active learning techniques
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have been frequently adopted into the current educational environment
with the help of advanced information technologies. For example,
students are asked to work in a group to identify problems and generate
solutions to the given cases in the form of simulation software (e.g.,
HOTs). Another technology commonly used in the current classroom is
a classroom or personal response system (e.g., clickers); hospitality and
tourism educators believe that this system improves student engage-
ment and allows students to share their ideas comfortably with peers in
class discussions.

Besides the active learning techniques, experiential learning has
been a core research topic in many studies on hospitality and tourism
education. The experiential learning is designed for students to grasp a
greater level of real-life business contexts, compared to the traditional,
lecture-based learning. Experiential learning is believed to bridge the
gap between classrooms and real world situations. Its effectiveness can
be measured by students' acquisition of practical knowledge and skills
that can be easily transferred to their final career in the hospitality and
tourism industry. Both hospitality and tourism scholars and practi-
tioners strongly recognize the value of experiential learning in the
current educational environment. Thus, hospitality and tourism edu-
cators strive their courses to mirror the way hospitality and tourism
companies operate by more vigorously incorporating experiential
learning techniques. The favorite experiential learning methods include
case studies, service and community learning projects, field trips, job
shadowing, industry internships, and so forth.

4. Online education

Face-to-face (f2f) learning has evolved and expanded to distance
learning. Distance learning occurs when students and teachers are lo-
cated in a different geographical region. With the rapid spread of
Internet technologies, the initial communication methods of distance
learning, such as telephone, television, and audio/video recordings,
have become obsolete. Internet technologies worldwide have led to the
unprecedented growth of online learning in the past couple of decades.
As technology continues to mitigate barriers of online learning and
advances online features and functions, it is of paramount importance
to assess perceptions of online learning from both students and in-
structors and their sense of community in the virtual classroom en-
vironment. Hospitality and tourism researchers have shown benefits
and issues of online learning, compared to those of f2f learning (e.g.,
Annaraud & Singh, 2017).

Dependent upon students' acceptance of and adaptability to online
learning, they can be thrilled by the different mode of learning or dis-
couraged through their technological anxiety or other psychological
apprehensions towards the technology. Research findings indicate a
high possibility that students' psychological apprehensions may impede
the development of strategic initiatives regarding online learning
(Mejia & Phelan, 2013). Although there are controversial debates about
online education, online learning has been recognized as the future of
hospitality and tourism education.

5. Diversity education

Diversity has been an emerging issue in the hospitality and tourism
industry. According to Diversity Initiatives of University of Oregon
(2017), diversity refers to understanding that each individual is unique,
acknowledging our individual differences. These can be along the di-
mensions of race, ethnicity, gender, sexual orientation, socio-economic
status, age, physical abilities, religious beliefs, political beliefs, and
other ideologies. Because of the emphasis given to the subject by in-
dustry practitioners, partly originating from increasingly diverse
workforce and customer base, research on diversity education has been
on the rise. A common theme is the examination of students' attitudes
towards and perceptions of diversity and the development of effective
class materials for diversity education (e.g., Rivera, 2016). The mixture

of students also has been diversified in hospitality programs as the
number of minorities enrolled has increased. Issues on recruitment and
retention of minority students, who will play a critical role as hospi-
tality leaders and employees in the future, have been addressed by some
scholars (e.g., Hornsby & Scott-Halsell, 2015).

6. Internationalization

Hospitality and tourism programs have started to share their aca-
demic offerings with other overseas programs in the pursuit of inter-
nationalization under international articulation agreements (e.g.,
2 + 2/3 + 1 programs). Through these international articulation pro-
grams, both institutions assume they will achieve their goals. However,
because two or multiple international institutions, with cultural dif-
ferences in learning and teaching strategies, are involved in an inter-
national articulation program, various potential problems may rise.
Hospitality and tourism researchers have made a significant effort to
identify mutual benefits and barriers for the involved institutions (Lai &
Wang, 2013).

From students' point of view, these programs offer opportunities to
study abroad. A short-term study abroad also has been popular, such as
a summer study abroad, organized by students' own institution through
arrangements with international partner schools. In some cases, stu-
dents make their own study-abroad plan through a third party provider.
The most notable benefit of studying abroad is to broaden students'
perspectives and possibly place them in a more competitive position in
the job market.

7. Industry experience

Industry experience such as internships are integral part of hospi-
tality and tourism programs worldwide. Hospitality and tourism pro-
grams typically demand their students to complete industry experience
prior to graduation. It is believed that internships are one of the most
effective models of experiential learning in hospitality education (Yiu &
Law, 2012). Through industry internships, students can explore their
career options, enhance the knowledge previously gained at the tradi-
tional classroom setting, identify signs of links to prior learning, and
seek connections between academic theories and the practical appli-
cation of the theories in the workplace. However, for internships to be
successful, it requires the cooperation of three stakeholders i.e., stu-
dents, industry employers, and educators, and should discuss benefits
and drawbacks of industry internships from the perspectives of all three
stakeholders. In recent papers, how to design internships has been one
of the focal research questions in order to increase students' motivation
and satisfaction of the internship experience (e.g., Stansbie & Nash,
2016).

8. Future research topics on hospitality and tourism education

The six facets shown in the previous section will remain prominent
and continue to be researched in the foreseeable future. In this section,
we present a few more ideas as an additional source of future research.
First, as hospitality companies such as hotels are aggressively seeking
business opportunities abroad because of market saturation and fierce
competition in the domestic market, hospitality students are likely to
receive opportunities to work overseas as leaders or managers.
Although expatriate assignments are not new in the hospitality and
tourism sector, it is unclear if we as educators are preparing students for
such positions that may be prevalent in the future. Despite the growing
trend in internationalization of higher education, including hospitality
and tourism, it is rare to find studies concretely assessing students'
cultural intelligence resulting from international articulation programs
(e.g. 2 + 2), study aboard, or other similar programs; for example, pre-
and post- studies comparing before and after joining aforesaid programs
would be one promising research topic. It is also feasible to develop a
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