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Highlights

• This study examines the role of service time in online retailing competition.

• Its implications on safety stock are considered when determining the optimal service time.

• The model is further extended to account for the potential environmental impact when chang-

ing service time.

• Simply imposing carbon tax may not immediately lead to the reduction of carbon emission.

1



Download English Version:

https://daneshyari.com/en/article/7436639

Download Persian Version:

https://daneshyari.com/article/7436639

Daneshyari.com

https://daneshyari.com/en/article/7436639
https://daneshyari.com/article/7436639
https://daneshyari.com

