Accepted Manuscript

The role of values in collaborative fashion consumption - A critical investigation
through the lenses of the Theory of Planned Behavior

Carolin Viktoria Becker-Leifhold

PII:
DOI:

Reference:

To appear in:

Received Date:

Accepted Date:

S0959-6526(18)31955-3
10.1016/j.jclepro.2018.06.296

JCLP 13442

Journal of Cleaner Production

22 August 2017

28 June 2018

Journa L of

Cleaner
tion

Please cite this article as: Carolin Viktoria Becker-Leifhold, The role of values in collaborative
fashion consumption - A critical investigation through the lenses of the Theory of Planned Behavior,
Journal of Cleaner Production (2018), doi: 10.1016/j.jclepro.2018.06.296

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to
our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form.
Please note that during the production process errors may be discovered which could affect the
content, and all legal disclaimers that apply to the journal pertain.



The role of values in collaborative fashion consumption - A critical investigation

through the lenses of the Theory of Planned Behavior

Abstract

The clothing industry is one of the most polluting industries in the world. Initiators are not solely
companies but also consumers who are responsible for the current state of the clothing industry. This
has led to the need for innovative business models that are capable of satisfying consumer needs and
reducing the environmental burden of the fashion industry at the same time. The emerging trend of
collaborative consumption—for instance, renting instead of buying clothes—has led to one possible
solution that product-service systems may provide to solve these issues. However, little is known
about the core values that can lead to a consumer choosing or not choosing to practice collaborative
consumption. Against this background, the purpose of this research is to provide empirical insights
into how consumers’ values and the theory of planned behavior constructs influence the intention to
engage in alternative fashion consumption models. The study is based on the theory of planned
behavior as well as the value-belief-norm theory using structural equation modeling based on an
online questionnaire completed by 1009 respondents. The structural equation model developed
explains the large amount of variance in consumers’ intention to engage in collaborative fashion

consumption.
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