
Accepted Manuscript

Creative upcycling: reconnecting people, materials and place through making

Ben Bridgens, Mark Powell, Graham Farmer, Claire Walsh, Eleanor Reed, 
Mohammed Royapoor, Peter Gosling, Jean Hall, Oliver Heidrich

PII: S0959-6526(18)31004-7

DOI: 10.1016/j.jclepro.2018.03.317

Reference: JCLP 12575

To appear in: Journal of Cleaner Production

Received Date: 22 August 2017

Revised Date: 26 February 2018

Accepted Date: 31 March 2018

Please cite this article as: Ben Bridgens, Mark Powell, Graham Farmer, Claire Walsh, Eleanor 
Reed, Mohammed Royapoor, Peter Gosling, Jean Hall, Oliver Heidrich, Creative upcycling: 
reconnecting people, materials and place through making,  (2018), Journal of Cleaner Production
doi: 10.1016/j.jclepro.2018.03.317

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service to 
our customers we are providing this early version of the manuscript. The manuscript will undergo 
copyediting, typesetting, and review of the resulting proof before it is published in its final form. 
Please note that during the production process errors may be discovered which could affect the 
content, and all legal disclaimers that apply to the journal pertain.



ACCEPTED MANUSCRIPT

1

Creative upcycling: reconnecting people, materials and 
place through making

Ben Bridgens1, Mark Powell2, Graham Farmer1, Claire Walsh2, Eleanor Reed2, Mohammed 
Royapoor3, Peter Gosling2, Jean Hall2, Oliver Heidrich2

1. School of Architecture, Planning & Landscape, Newcastle University
2. School of Engineering, Newcastle University
3. Sir Joseph Swan Centre for Energy Research, Newcastle University

Abstract 

Short ‘product lives’ and disposable packaging result in premature disposal of valuable resources. 
Industrialisation, mass production and global supply chains have resulted in a disconnect between 
people, places, materials and design. Upcycling is reuse of discarded materials which results in an 
increase in ‘value’. We discuss the potential for creative upcycling to reconnect people with 
materials and establish cultures and communities of making. The reaction of the public to creative 
reuse is explored by creating a café structure made entirely from recycled materials, and this 
provides the starting point to consider the contexts in which upcycling occurs, the motivations for 
(and barriers to) reuse and upcycling, the potential benefits of upcycling in the context of affluent 
Western 'consumer' societies, and the scope for designers to imbue objects with the potential for 
creative reuse. We argue that designing to enable creative upcycling allows the future lives of 
objects to be contingent on context and culture, rather than being prescribed by the designer, with 
potential for widespread social, economic and environmental benefits.
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