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SociAaL MeDpIA USE IN
CANCER CARE

JONT WATSON

OBJECTIVE: To describe the increasing professional use of social media within

oncology health care practice.

DATA SOURCES: Peer-reviewed and lay publications.

CoNCLUSION: Social media has changed the communication landscape over
the last 15 years. An integral part of worldwide culture, oncology health care
professionals can utilize social media to listen, learn, engage, and co-create

to advance cancer care.

ImpLICATIONS FOR NURSING PRACTICE: Nurses must be aware of the profes-

stonal uses for social media, how to use the media, and where to find evidence
supporting health care social media efforts within cancer care.

Key WoRbDSs: social media, communication, Facebook, Twitter, engage.

ocial media is defined as “forms of elec-
tronic communication (such as Web sites
for social networking and microblogging)
through which users create online com-
munities to share information, ideas, personal
messages, and other content (such as videos).”! The
social media landscape changes daily, so it is dif-
ficult to determine the exact number of online social
networks. Figure 1 provides the most recent Con-

Joni Watson, MBA, MSN, RN, OCN®: Baylor Scott &
White Medical Center — Hillcrest, Waco, TX.

Funding and Conflict of Interest: This work did not
receive any specific grant from _funding agencies in the
public, commercial, or not-for-profit sectors. Joni Watson,
MBA, MSN, RN, OCN, is employed by Baylor Scott &
White Health; the author has received honoraria from
Takeda Pharmaceuticals and the Oncology Nursing
Society for work unrelated to this article.

Address correspondence to Joni Watson, MBA, MSN,
RN, OCN®, 100 Hillcrest Medical Boulevard, Waco, TX
76712. e-mail: Joni.Watson@BSWHealth.org

© 2018 Elsevier Inc. All rights reserved.

0749-2081
https://doi.org/10.1016/j.soncn.2018.03.003

versation Prism 5.0, which gives insight into the
landscape by social network type and top ex-
amples. Despite the continuous landscape change,
however, social networks are so well established now
that there is general consensus on the five “core”
social networking sites used for benchmarking and
research purposes — Facebook, Instagram, Pinterest,
LinkedIn, and Twitter (see Table 1).

Sixty-six percent of the world’s 7.5 billion people
own a mobile phone. Fifty percent of the global pop-
ulation is online, 37% of Internet users (2.789 billion
people) are a part of at least one social network,
and 34% of people worldwide — or 2.459 billion
people — access social media from a mobile device.
North American has the highest regional social
media use, with approximately 66% of the conti-
nent connected via social networks, 58% of who
do so from a mobile device.” An estimated 89% of
adults in the United States are now online, with
smartphone ownership at 72%.* When the Pew Re-
search Center began tracking social media use in
2005, only 5% of Americans used a social network.
As of January 2017, 79% of all U.S. adults are Face-
book users, while 28% use Instagram, 26% use
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Social Media Gave Everyone a Voice

The Conversation Prism debuted in 2008 as social media was exploding online. Social media would change everything about
how we communicate, learn and share. It forever democratized information and reset the balance for influence.
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The Conversation Prism was designed as a visual map of the conversational networks that continue to reshape everything.
Its purpose is to help you understand and appreciate the statusphere so that you can play a productive and defining role in

the conversations shaping our future.

For more information check out conversationprism.com

FIGURE 1. The Conversation Prism, 5.0.? (Reproduced with permission from Reference Solis and Thomas?).
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