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ABSTRACT

The study of the motives that parents take into account when making commercial infant food
choices is important because these choices determine what infants eat. Food given to children
during infancy has a major impact on their health, development and growth. This article describes
the development and validation of an instrument for capturing parent’s choice criteria for infant
food brands (PCCIFB). A structured empirical scale development procedure was followed to
develop this new tool. Items were generated from 18 in-depth interviews and one focus group with
parents of children under 18 months in Spain. The psychometric properties of the scale were
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