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HIGHLIGHTS 

 This is the first empirical study on reward-based crowdfunding in Europe, using hand-collected data.  

 We show that success factors evolve as the campaign unfolds. 

 The first week of the campaign is of particular interest. 

 We validate most of the conclusions drawn for reward-based crowdfunding in the US, but we do not 
find that online social networks, geographical or population factors are associated with success. 
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