
 

Accepted Manuscript

Positioning and Pricing Strategies in a Market with Switching Costs
and Staying Costs

Yuncheol Jeong , Masayoshi Maruyama

PII: S0167-6245(18)30047-7
DOI: 10.1016/j.infoecopol.2018.03.001
Reference: IEPOL 801

To appear in: Information Economics and Policy

Received date: 11 November 2015
Revised date: 4 March 2018
Accepted date: 10 March 2018

Please cite this article as: Yuncheol Jeong , Masayoshi Maruyama , Positioning and Pricing Strategies
in a Market with Switching Costs and Staying Costs, Information Economics and Policy (2018), doi:
10.1016/j.infoecopol.2018.03.001

This is a PDF file of an unedited manuscript that has been accepted for publication. As a service
to our customers we are providing this early version of the manuscript. The manuscript will undergo
copyediting, typesetting, and review of the resulting proof before it is published in its final form. Please
note that during the production process errors may be discovered which could affect the content, and
all legal disclaimers that apply to the journal pertain.

https://doi.org/10.1016/j.infoecopol.2018.03.001
https://doi.org/10.1016/j.infoecopol.2018.03.001


ACCEPTED MANUSCRIPT

ACCEPTED M
ANUSCRIP

T

 1 

 

Highlights 

 We analyze a two-period oligopoly model of BBPD. 

 Key feature is that consumers incur switching costs and staying costs. 

 Firms discount new customers in the market with more inertial consumers, while firms 

reward past customers in the market with more variety-seeking customers. 

 When consumers are sufficiently naive (myopic), we find the result that BBPD could be 

profitable for firms. 

 We find that the product differentiation is minimized in the second period. 
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